3 RO

MM NI ND SN NYTN
)]
2021,R79UN P PPN TN V '7 TIM TPNA TIUN

016481 )PORWN 190N

YN

N PONY
(MODULE E)
'N 109

N5 MIND

VAN DYV :01NIAN VN X

DOPID MY M PORYI :02IYDN NNOM PORVA MIAN .3

MTMPY 70 — NXIPWMIAN — PYURIPIO
MNPy 30 —  yopwinman — NV PID
mmnp) 100 —  Yonao
TPUIRD IR DY MP9N INRIY NDPWIN P2 NPNDIN INXIN D2NDIN THX 1YW IMN Y N 2

PPN TIVNI MPNAN PR DY INRD

IONR-MIR NOY / WOR NOY-DNIN ONWHIT PO D) wnnNwnD dRwI "wTn nhy” 1na)
JPDNINRD DIRNN DY MPron KW MR NYL INX PPN LINdwin

:MTNYPH MRNN T
.(725 DTYPHN MMPNI) PORYD N PMDIVN LI IR DN PYY (1)
7292 LY POVNA PMDVN YI IR DN (2)
JPIWNY PORYD DR NNN PPN DN (3)

YNWIN NI2N P91 N2> Da»N D>)I00PKR DN NMIYN °IN1) D) :DIAYN

.1»NAN NIINNY DT POINT PN :12 DY
STANRD D2IN2IDY MINID M1NNI 158 PIYHA MNDIN AT PONWI NPMIND

1nbsna
/972 92yn qunn/



4

Olwsl sWl] Jl @3 Bidy5¢ 5 MYNIN DYDY NaN5 MDY 9T DYSN

'NNDI,016481 00 ,KX"OUN VP TPYIN

PART I: WRITTEN RECEPTION (70 points)
(ACCESS TO INFORMATION FROM WRITTEN TEXTS)

Read the article below and then answer questions 1-7.

THE RISE OF AUDIOBOOKS — THE BOOKS WE LISTEN TO

I In recent years, publishers have become worried about the decrease in sales of printed

books. However, it seems that books are not really disappearing. Instead, an increasing number of

people are choosing to listen to them rather than read them. In fact, the International Organization
of Publishers (IOP) found that 100 million audiobooks were sold in 2020 — 25% more than in the
5 year before. Moreover, publishers added 60,000 new audiobooks to the 300,000 already available.

I Audiobooks also seem to be attracting new audiences. A recent IOP survey shows, for

example, that they are especially popular among young men aged 18 to 24 — a group that does

not usually buy printed books. In addition, it was found that they appeal to people of all ages who

don't have time to read books. Many of those who were surveyed said that audiobooks enable them

10 to enjoy a book while traveling by bus or making breakfast. People also said that it is much more

relaxing to listen than to read at the end of a busy workday.

III'  Thanks to technological developments in the last few years, publishers can produce

audiobooks more cheaply and with many additional features. In the past, a whole book was

recorded by a single reader. Now, several readers are often used for the different characters, and

15 background sounds and music are added for a richer listening experience. Furthermore, authors

now often have a role in producing audiobooks. They are sometimes recorded reading their own

books, and they also give advice on the type of music and sounds that should be used. Lately,

several publishers have even asked authors to write books exclusively for recording as audiobooks.

v However, the latest audiobooks are also causing some concerns. "When you read a printed

20 book, you need to use your imagination," says psychologist Sandra Bell. "But all those recorded

voices and background sounds don't leave much for you to imagine." Bell also notes recent

research which shows that people often miss important parts of the story when they listen to a book.

"That's not surprising, because you're usually doing other things at the same time," she says. "Still,

I'm glad people have audiobooks in their lives. It's certainly better than having no books at all."
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QUESTIONS (70 points)

Answer questions 1-7 in English according to the article. In questions 1, 2, 6 and 7, circle the
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number of the correct answer. In the other questions, follow the instructions.
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1. What can we understand from paragraph 1?
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(i) Where the new audiobooks can be found.
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(i1)) When audiobooks were first published.
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(iii) How many printed books were published in 2020.
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(iv) How book sales have changed.
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The information about young men aged 18-24 is given to show that (-). (paragraph II)
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(i) audiobooks appeal to people who don't usually read books
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(ii) more people are interested in buying printed books
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(iii) young people are too busy to read books
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(iv) most books are not written for young people
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What else might people be doing when listening to an audiobook? Give ONE answer. (paragraph II)
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different. Base your answers on lines 12-15.
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6. What is explained in lines 15-18?
(i) Why authors like to read their own books.
(ii)) How publishers choose the books they record.
(iii) How authors are involved in producing audiobooks.

(iv) What advice publishers give authors of audiobooks.

(9 points)
7.  Which of the following statements would Sandra Bell agree with? (paragraph I'V)
(i) Audiobooks should use more interesting sounds.
(i1) Printed books are a better choice than audiobooks.
(iii) Many people don't have a good imagination.
(iv) People should never listen to audiobooks.
(9 points)
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PART II: SPOKEN RECEPTION (30 points)

(ACCESS TO INFORMATION FROM SPOKEN TEXTS)

Answer questions 8-13 according to the broadcast. In questions 8,9, 10 and 13, circle the number
of the correct answer. In the other questions, follow the instructions.

(5 points for each correct answer.)
IS IT TIME TO TURN OFF BACKGROUND MUSIC?

8. What does Rick tell listeners about background music in his first answer?
(@

(ii)) Why he became interested in it.

When it was first used.

(iii) How people react to it.

(iv) Why it is played mainly in restaurants.

9. What do the studies done by the Chester Research Institute show about background music?
(@

(i) It usually improves the shopping experience.

Most stores play it.

(iii) People like only certain kinds of music.

(iv) It can make people spend more time in the store.

10. What do the surveys done by psychologists show?
®

(ii)) Many people do not enjoy background music.

Some people prefer only one type of music.

(iii) Many organizations have tried to ban background music.

(iv) Some people want to change the type of music played.
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